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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	What is a “Basic Product”






	[3M]

	2.
	Describe “User based positioning”




	[3M]

	3.
	What is “Psychographic segmentation”




	[3M]

	4.
	Define “Brand Attribute”






	[3M]

	5.
	Define “Brand Image”






	[3M]

	6.
	Define “Brand pruning”






	[2M]

	7.
	Explain what you understand by “Product line consistency”
	[2M]

	8.
	Define “Product research”






	[2M]

	9.
	Differentiate between Franchisee and Franchisor


	[2M]

	10.
	Write a short note on “Brand association”



	[2M]








Part – B



   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Define “Marketing Potential” and elucidate how managers estimate the market potential for a product?
	[5M]

	
	b)
	Explain the Product Life Cycle and its stages with a neat sketch.
	[5M]

	
	
	
	

	12.
	a)
	Product Managers say that defining a New Product is very difficult? Enlighten your views on the statement?
	[5M]

	
	b)
	What are the bases of market segmentation? Explain.
	[5M]

	
	
	
	

	13.
	a)
	Describe the product research process that companies adopt while developing an innovative product pack design.
	[5M]

	
	b)
	Explain the reasons for Product/Brand Managers in developing “Calcium Sandoz” in an Innovative special pack as shown in the figure? 


	[5M]

	
	
	
	

	14.
	a)
	Enlighten the benefits of branding. 
	[5M]

	
	b)
	Explain how Companies brand children’s products based on benefits and product attributes?
	[5M]

	
	
	
	

	15.
	a)
	What is brand Positioning? Explain the different positioning strategies.
	[5M]

	
	b)
	Elucidate how a good brand positioning will enhance brand value?
	[5M]

	
	
	
	

	16.
	a)
	What is “Brand Extension” and explain why companies go for brand line extension?
	[5M]

	
	b)
	 Elucidate with examples as to why extensive brand extensions fail? 
	[5M]

	
	
	
	

	17.
	a)
	Explain the process of bringing back a dead brand back to the company portfolio
	[4M]

	
	b)
	What is “Global Branding?” 
	[3M]

	
	c)
	Write a short note on Core Brand Values
	[3M]
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