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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Differentiate Customer and Consumer.
	[3M]

	2.
	Define Attitude.
	[3M]

	3.
	Brief out ‘Reference Groups’
	[3M]

	4.
	Define Brand Loyalty.
	[3M]

	5.
	What is meant by Buyer Behaviour?
	[3M]

	6.
	Define Consumerism.
	[2M]

	7.
	Define Consumer Perception.
	[2M]

	8.
	Who normally plays the role of 'gatekeeper' in family purchase decision process?
	[2M]

	9.
	What is meant by Purchasing Decision?
	[2M]

	10.
	What is the major drawback of 'verbal models'?
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Explain the relation between Consumer Analysis and Business Strategy.
	[5M]

	
	b)
	Explain the basis for Market Segmentation.
	[5M]

	
	
	
	

	12.
	a)
	Explain any two methods of motivating Consumers.
	[5M]

	
	b)
	Explain the attitude formation Process.
	[5M]

	
	
	
	

	13.
	a)
	Why reference groups are important? Explain.
	[3M]

	
	b)
	Point out some of the changing trends of the Indian consumer behaviour due to cross cultural influence. 
	[7M]

	
	
	
	

	14.
	a)
	Explain the terms ‘High Involvement’’ and ‘Low Involvement’ in Consumer Decision Making Process.
	[5M]

	
	b)
	Explain the post purchase process in analyzing Consumer behaviour.
	[5M]

	
	
	
	

	15.
	a)
	Detail about Howard Model of Buyer Behaviour.
	[5M]

	
	b)
	Give details on Sheth Industrial Buyer Behaviour Model.
	[5M]

	
	
	
	

	16.
	a)
	Outline the provision of Consumer Protection Act 1986.
	[5M]

	
	b)
	Explain the duties of Central Consumer Protection Council.
	[5M]

	
	
	
	

	17.
	a)
	Discuss the role of Personality in Consumer Behaviour.
	[5M]

	
	b)
	Explain the different Groups influencing the Consumer Behaviour 
	[5M]


-- 00 -- 00 –



Regulations:


A17











PAGE  
Page 1 of 1

