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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Explain the term “Market” with reference to place, people and income group.
	[3M]

	2.
	What is Psychological product positioning? Give one example.


	[3M]

	3.
	Explain alpha numeric branding. How and where does it help?                    
	[3M]

	4.
	What happens when a competitor changes his price?




	[3M]

	5.
	How does personal selling differ from advertising?
              


	[3M]

	6.
	Explain the term Viral marketing.







	[2M]

	7.
	Explain volume segmentation.







	[2M]

	8.
	What is re branding?








	[2M]

	9.
	What is Guerilla Marketing? 








	[2M]

	10.
	What is the fifth P of marketing mix?






	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	What is green marketing? Why is it important?
	[5M]

	
	b)
	 What are the components of marketing environment?
	[5M]

	
	
	
	

	12.
	a)
	What is benefit segmentation? Give example.
	[5M]

	
	b)
	 How does industrial market differ from consumer market?
	[5M]

	
	
	
	

	13.
	a)
	Explain the following branding strategies: Parent branding, Store or Merchant branding, Alpha numeric branding.
	[5M]

	
	b)
	What is PLC? Draw and explain.
	[5M]

	
	
	
	

	14.
	a)
	Differentiate market skimming from penetration pricing strategy.
	[5M]

	
	b)
	How do you communicate quality through price? 
	[5M]

	
	
	
	

	15.
	a)
	What do you mean by distribution network?
	[5M]

	
	b)
	 What are the functions of a good channel manager?
	[5M]

	
	
	
	

	16.
	a)
	How does e-WOM help in marketing?
	[5M]

	
	b)
	Why is internet becoming a popular media? Give two reasons.
	[5M]

	
	
	
	

	17.
	a)
	Is “deposit mobilization in a bank” finance function or marketing?
	[5M]

	
	b)
	As a start-up, which among the two options, do you consider to expand your market: export or online marketing in domestic market. Why?

	[5M]
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