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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 15 MARKS.
	1.
	a)
	What is communication planning? Explain.
	[8M]

	
	b)
	 How do you develop an Integrated marketing communication program?
	[7M]

	
	
	
	

	2.
	a)
	How is an optimum advertising budget prepared? Explain one method.
	[8M]

	
	b)
	 What is media planning? Explain.
	[7M]

	
	
	
	

	3.
	a)
	What is advertising copy? How does it differ between print and television?
	[8M]

	
	b)
	 What is fear appeal? Which of the TV commercials have used it?
	[7M]

	
	
	
	

	4.
	a)
	What is pretesting? Write a note on two of its techniques.
	[8M]

	
	b)
	 Write a brief profile of anyone advertising agency known to you.
	[7M]

	
	
	
	

	5.
	a)
	What are the objectives of sales promotion?
	[8M]

	
	b)
	 How can sales promotion support other promotion mix elements?
	[7M]

	
	
	
	

	6.
	a)
	How do you control publicity? 
	[8M]

	
	b)
	 What are PR tools?
	[7M]

	
	
	
	

	7.
	a)
	Why are frequency and duration of an advertisement important?
	[8M]

	
	b)
	List two commercials which have used humor as an appeal. What was its advantage?
	[7M]

	
	
	
	

	8.
	a)
	Creative strategy and creative message are two important functions. What do you think an agency would specialize in and why?
	[8M]

	
	b)
	What are the advantages of sales promotion over personal selling or advertising?
	[7M]
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