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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 15 MARKS.
	1.
	a)
	What are the reasons for the growing importance of IMC?
	[8M]

	
	b)
	What is the role of advertising in promotion mix?
	[7M]

	
	
	
	

	2.
	a)
	What are the methods available to frame an advertising budget?
	[7M]

	
	b)
	How is media plan prepared?
	[8M]

	
	
	
	

	3.
	a)
	What are the different types of television commercial? Explain.
	[7M]

	
	b)
	Write a short notes on  (i) Creative Strategy      (ii) Creative Process
	[8M]

	
	
	
	

	4.
	a)
	Comment on the reach of the following media: Print media, radio and internet.
	[7M]

	
	b)
	Why would a retailer like “Reliance trends” research on online marketing?
	[8M]

	
	
	
	

	5.
	a)
	What are the advantages of trade promotion?
	[8M]

	
	b)
	List out some of the sales promotion tools.
	[7M]

	
	
	
	

	6.
	a)
	What are public relation programs? What are its merits?
	[7M]

	
	b)
	What do you mean by power of publicity?
	[8M]

	
	
	
	

	7.
	a)
	As a form of discourse "advertising is concerned about an universal relationship between people objects, goods services or commodities". Elaborate.
	[10M]

	
	b)
	How does an advertising campaign differ from an advertisement?
	[5M]

	
	
	
	

	8.
	a)
	What are the different types of advertisement budgets? how do you determine the optimal expenditure for advertisement?
	[8M]

	
	b)
	How do you determine the specific media for advertising? Elucidate.
	[7M]
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