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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 15 MARKS.
	1.
	a)
	What are the strategies to be followed at various stages of Product Life Cycle?
	[8M]

	
	b)
	Describe the Product Planning Process.
	[7M]

	
	
	
	

	2.
	a)
	Explain the benefits of Market Segmentation.
	[7M]

	
	b)
	Discuss about the organization of Product Management.
	[8M]

	
	
	
	

	3.
	a)
	Briefly explain the role of Planning and Strategies in Product Decisions.
	[7M]

	
	b)
	Explain the importance of Market Segmentation.
	[8M]

	
	
	
	

	4.
	a)
	What is the significance of Branding to Consumers and firms?
	[7M]

	
	b)
	Discuss the importance of selecting a Brand Name.
	[8M]

	
	
	
	

	5.
	a)
	What is Brand Image and explain its impact on Business?
	[8M]

	
	b)
	Explain how to build Brand Identity among customers.
	[7M]

	
	
	
	

	6.
	a)
	Illustrate the sources of Brand Equity.
	[7M]

	
	b)
	Derive and explain Global Branding Strategies.
	[8M]

	
	
	
	

	7.
	a)
	What is Product Evaluation and explain its Process?
	[8M]

	
	b)
	Write about Product Classification.
	[7M]

	
	
	
	

	8.
	a)
	Discuss about New Product categories.
	[8M]

	
	b)
	Write the types of prototyping and its advantages.
	[7M]
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