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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

	1.
	a)
	Explain the societal marketing concept and what is cause related marketing?
	[7M]

	
	b)
	Define marketing mix. Who gave this concept? Explain briefly.
	[7M]

	
	
	
	

	2.
	a)
	What is positioning? Explain the positioning strategies of different brands of Air Conditioner in the Indian market.
	[7M]

	
	b)
	Elucidate the different ways in of segmenting an industrial market for Paints.
	[7M]

	
	
	
	

	3.
	a)
	Define New Product. What are the different ways in which companies seek ideas for developing new products?
	[7M]

	
	b)
	What is Test marketing? How do companies go ahead with their test marketing  initiatives?
	[7M]

	
	
	
	

	4.
	a)
	What are the different factors that are affecting the price of a product? Explain.
	[7M]

	
	b)
	Write a short note on 
               (i) Reference price                       (ii) Geographical pricing.
	[7M]

	
	
	
	

	5.
	a)
	Who is a channel member? Explain the different types of channels followed by companies in today’s environment.
	[7M]

	
	b)
	Describe the promotional mix elements in detail.
	[7M]

	
	
	
	

	6.
	a)
	What is SEO? What are the different types of SEO Practices?
	[7M]

	
	b)
	"Digital marketing can be categorized into inbound and out bound marketing", Explain.
	[7M]

	
	
	
	

	7.
	a)
	What are the functions of marketing?
	[7M]

	
	b)
	Explain the depth and consistency aspects of brand line extension.
	[7M]

	
	
	
	

	8.
	a)
	What is channel conflict?
	[7M]

	
	b)
	Draw and explain the diagram of cycle re-cycle pattern of the product life cycle.
	[7M]
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