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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	List out the challenges to Rural marketing.
	[3M]

	2.
	Briefly explain steps in buying process.
	[3M]

	3.
	What you mean by corporate retail chain?
	[3M]

	4.
	What is penetration pricing strategy?
	[3M]

	5.
	Explain the importance of space planning in retail.
	[3M]

	6.
	Define global retailing.
	[2M]

	7.
	List out the attributes of environmental theory.
	[2M]

	8.
	Define full line discount store.
	[2M]

	9.
	Define merchandising.
	[2M]

	10.
	What is window shopping?
	[2M]










       Part – B

   
       
      Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	What is retail and discuss the role of retail in marketing?
	[5M]

	
	b)
	Explain the significance of retail as an industry.
	[5M]

	
	
	
	

	12.
	a)
	What are the factors which affect the buying behavior of a retail shopping?
	[5M]

	
	b)
	Discuss about psychographic profile of Indian shoppers.
	[5M]

	
	
	
	

	13.
	a)
	Briefly explain value based model of store format choice.
	[5M]

	
	b)
	Describe various types of Retail competitions.
	[5M]

	
	
	
	

	14.
	a)
	Analyze various objectives of retail pricing.
	[5M]

	
	b)
	Discuss about supply chain business process.
	[5M]

	
	
	
	

	15.
	a)
	Explain various models of retail buying behavior.
	[5M]

	
	b)
	Discuss the key issues  involved in merchandise management.
	[5M]

	
	
	
	

	16.
	a)
	Explain various retailing opportunities available in India.
	[5M]

	
	b)
	Describe the role of ethics in retailing.
	[5M]

	
	
	
	

	17.
	a)
	What does the neighborhood ‘kirana’ store offer to retain customers?
	[5M]

	
	b)
	What are the issues facing global retailing and how can they be overcome?
	[5M]
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