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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Name the various subjects which contributed to the sphere of consumer behavior.  
	[3M]

	2.
	Define ‘perception’.










	[3M]

	3.
	What are the stages of ‘family life cycle’?               





	[3M]

	4.
	What is ‘post-purchase dissonance’?     

   



      
  
	[3M]

	5.
	Why do we develop ‘models’?    







  
	[3M]

	6.
	What are the four rights of consumers?
     


                                 
	[2M]

	7.
	What is ‘subliminal message’?                 






	[2M]

	8.
	What is ‘impulse buying’?            


                                                      
	[2M]

	9.
	What was the cause for origin of consumer movement?                                           
	[2M]

	10.
	What are the attributes of mathematical model?                                                        
	[2M]










       Part – B

   
       
      Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	What is benefit segmentation? What is the technique of benefit segmentation? 
	[5M]

	
	b)
	 How would you make use of perceptual mapping technique to position a product?
	[5M]

	
	
	
	

	12.
	a)
	What is the implication of Freudian Personality theory and specifically the concept of id, ego, and superego to consumer behavior?
	[5M]

	
	b)
	What is Weber’s Law on Differential threshold? What is its implication to marketer?
	[5M]

	
	
	
	

	13.
	a)
	What are the characteristics of social class?
	[5M]

	
	b)
	Bring out the varying degree of influence of reference group on publicly and privately consumed luxury and necessity goods.
	[5M]

	
	
	
	

	14.
	a)
	Which decisions rule is generally invoked for purchase?
	[5M]

	
	b)
	What is the role of ‘ visual merchandising’ in influencing purchase decision?
	[5M]

	
	
	
	

	15.
	a)
	Explain briefly the Howard –Sheth Model.
	[8M]

	
	b)
	What are the limitations of Howard –Sheth model?     
	[2M]

	
	
	
	

	16.
	a)
	Critically evaluate the role of consumer redressal agencies in providing relief to consumers in India.
	[5M]

	
	b)
	What is the role of Ralph Nader in protecting consumer’s interest?
	[5M]

	
	
	
	

	17.
	a)
	How can Fishbein Attitude mode be made use of by marketer?                                  
	[5M]

	
	b)
	Explain the types of ‘motive conflict’ with relevant consumer behavior examples. 
	[5M]
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