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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:20
Answer all QUESTIONS.
	1.
	Write a short note on customer delight Vs. Customer satisfaction.
	[2M]

	2.
	Distinguish micro marketing from concentrated marketing.
	[2M]

	3.
	What are the four types of consumer products?
	[2M]

	4.
	Define the 5Cs of pricing.
	[2M]

	5.
	What is VMI?
	[2M]

	6.
	What is emotional advertising?
	[2M]

	7.
	Determine the value preposition in SCM.
	[2M]

	8.
	Define re-branding using an example.
	[2M]

	9.
	What online marketing?
	[2M]

	10.
	What is guerilla marketing?
	[2M]










Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	“Marketers operate consistently with a holistic marketing concept”. Comment using a company of your choice as an example.
	[5M]

	
	b)
	What can be marketed? Elaborate using any two entities.
	[5M]

	
	
	
	

	12.
	a)
	What is market segmentation? What is the basis for segmenting consumer markets?
	[5M]

	
	b)
	“Write targeting gives the marketer a road map to introduce products to the right customer”. What are the different targeting strategies used by the marketers?
	[5M]

	
	
	
	

	13.
	a)
	What is PLC? Elaborate each phase using an appropriate product example.
	[5M]

	
	b)
	Define branding? What are the difference between manufacturer bands and private label brands?
	[5M]

	
	
	
	

	14.
	a)
	“Marketers can deliver high value through high or low prices depending on the benefits delivered by the product”. Comment using different pricing approaches. 
	[5M]

	
	b)
	What is the effect of substitution and income on pricing?
	[5M]

	
	
	
	

	15.
	a)
	Define channel? Differentiate direct marketing channel and indirect marketing channel using an example.
	[5M]

	
	b)
	What is IMC? What are the steps involved in IMC process?
	[5M]

	
	
	
	

	16.
	a)
	What is E-WOM? In how many ways it affects the company’s reputation?
	[5M]

	
	b)
	What is search engine optimization? How does it used to optimize the visibility of a website?
	[5M]

	
	
	
	

	17.
	a)
	What is marketing mix? Define marketing mix elements of a beverages company. 
	[4M]

	
	b)
	What is the difference between product mix breadth and product line depth?
	[3M]

	
	c)
	What are the different forms of advertising.
	[3M]
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