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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain in detail the stages of product life cycle.
	L2
	CO1
	[7M]

	
	b)
	Pick any product which according to you is in the maturity phase. Outline the strategies available to a manager to handle the product.
	L4
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Discuss the new product development process by taking the example of electric two-wheeler.
	L2
	CO2
	[7M]

	
	b)
	A leading firm in the ‘Fast-moving Consumer Goods’ sector, found out through researcher that there is a vast potential in the branded flour (atta) market that could be tapped. On the basis of this, the company decides to enter the market. Discuss the process of designing the positioning strategy for the product.
	L3
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Explain in detail about the concept physical product development.
	L4
	CO3
	[7M]

	
	b)
	Briefly explain the steps involved in the marketing research for new products.
	L4
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Differentiate between the significance of branding to consumers Vs firms. 
	L4
	CO4
	[7M]

	
	b)
	“People have more faith in brands rather than products”. Examine the statement and explain the scenario with a suitable context.
	L5
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Explain brand identity in detail.
	L4
	CO5
	[7M]

	
	b)
	‘Bringing brand to life’–demonstrate this statement with a best fitting context.
	L3
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Discuss the process of creating customer-based brand equity.
	L4
	CO6
	[7M]

	
	b)
	What are the types of Brand Extensions? Discuss the advantages and disadvantages of Brand Extension.
	L2
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	What is market potential and explain the process of forecasting the market product strategies to meet the target market.
	L2
	CO1
	[5M]

	
	b)
	What do you mean by benefits segmentation? Explain. 
	L2
	CO2
	[5M]

	
	c)
	What is product differentiation. Briefly explain.
	L2
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Differentiate between brands and products.
	L5
	CO4
	[5M]

	
	b)
	Write a note on creating core brand values.
	L2
	CO5
	[5M]

	
	c)
	Managing Brand equity is a difficult task. Comment with suitable examples.
	L2
	CO6
	[4M]
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