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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain the need and scope of Digital Marketing.
	L6
	CO1
	[7M]

	
	b)
	Illustrate the Digital Marketing Trends.
	L4
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Demonstrate the online advertising.
	L3
	CO2
	[7M]

	
	b)
	Outline the Mobile Marketing.
	L4
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Interpret the Acquisition and Retention of new customers.
	L5
	CO3
	[7M]

	
	b)
	Integrate the Digital Media Characteristics.
	L6
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Outline the elements of Digital Marketing Plan with suitable examples.
	L4
	CO4
	[7M]

	
	b)
	Summarize the goals and objectives of Marketing Plan.
	L6
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Differentiate online advertising and  Traditional advertising.
	L4
	CO5
	[7M]

	
	b)
	Illustrate  Display ads with suitable examples.
	L4
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Explain the Social Networking with face Book.
	L6
	CO6
	[7M]

	
	b)
	Outline the Micro Blogging with Twitter.
	L4
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Distinguish between Marketing and Digital Marketing.
	L2
	CO1
	[5M]

	
	b)
	Summarize the channels of Digital Marketing.
	L6
	CO2
	[5M]

	
	c)
	Classify the Digital Media Segments.
	L3
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Assess the Need and scope of Digital Marketing Plan.
	L5
	CO4
	[5M]

	
	b)
	Point out the importance of Search Engine Marketing.
	L4
	CO5
	[5M]

	
	c)
	Analyze the  Digital Media Performance.
	L4
	CO5
	[4M]
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