[image: image1.jpg]Sreenidhi Institute of Science and Tm:hnnlngy

AUTONOMOUS






Sreenidhi Institute of Science and Technology

(An Autonomous Institution)
Code No:7Z326  





                 
      Date: 05-Mar-2021(FN)
MBA II-Year I- Semester External Examination, Feb/March - 2021 (Regular)
CONSUMER BEHAVIOR 

Time:
 3 Hours







                    Max.Marks:70


 
Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain the various dimensions of consumer behavior.
	L4
	CO1
	[7M]

	
	b)
	Discuss the application of knowledge of consumer behavior in marketing decisions. 
	L3
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	‘Consumer perception is the base for their decision-making’. Substantiate this statement.
	L4
	CO2
	[7M]

	
	b)
	Define Attitude. Explain the components of Attitude. 
	L1
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	How do culture, sub-culture and cross-culture affect consumer behavior?
	L4
	CO3
	[7M]

	
	b)
	What improvements can you suggest for the retail environment in order to better meet the needs of today’s senior citizens?
	L3
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Explain the online purchase decision process. 
	L4
	CO4
	[7M]

	
	b)
	Elaborate the various factors that influence a customer to decide to buy a car.
	L6
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Enumerate the EKB model in consumer decision making process.
	L3
	CO5
	[7M]

	
	b)
	Discuss the characteristics & uses of Howard-sheth model.
	L2
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Discuss the important government initiatives in India to protect consumers.
	L2
	CO6
	[7M]

	
	b)
	Explain the role of consumer safety, consumer information and consumer privacy in consumerism. 
	L2
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	What are the advantages of segmenting the market?
	L5
	CO1
	[5M]

	
	b)
	Discuss the trait theory of personality.
	L1
	CO2
	[5M]

	
	c)
	Define the term psychographics.
	L1
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	What is meant by purchase involvement?
	L2
	CO4
	[5M]

	
	b)
	Write about Webster and Wind model.
	L1
	CO5
	[5M]

	
	c)
	Explain the role of central consumer protection council for consumer protection.
	L1
	CO6
	[4M]
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