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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	What is an “Augmented Product”?





	[3M]

	2.
	Describe “Attribute based positioning”.





	[3M]

	3.
	Define “Marketing Research”.






	[3M]

	4.
	Explain how a brand is called as a sign or a symbol?


	[3M]

	5.
	Define “Brand Value”.







	[3M]

	6.
	Define “Brand extension”.







	[2M]

	7.
	Explain what you understand by “Product line length”.



	[2M]

	8.
	Define “Target marketing”.







	[2M]

	9.
	Differentiate between Corporate Branding and Consumer Branding.
	[2M]

	10.
	Write a short note on Growth-slump maturity pattern of PLC.


	[2M]










Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	What is a “Product Mix” and how will it help the Organizations in maintaining a better product portfolio?
	[5M]

	
	b)
	Explain “market plan” and describe its importance for Product/Marketing Manager.
	[5M]

	
	
	
	

	12.
	a)
	What are the steps in the New Product Development process? Explain.
	[5M]

	
	b)
	Describe the test marketing process in detail by quoting suitable examples.
	[5M]

	
	
	
	

	13.
	a)
	Describe the importance of packaging to elevate the brand image.
	[5M]

	
	b)
	Why do Liquor Manufacturers release a special package and label it “Limited Edition”?
	[5M]

	
	
	
	

	14.
	a)
	When do Products become brands? Explain.
	[5M]

	
	b)
	What are the challenges of “branding” an absolutely New Product? 
	[5M]

	
	
	
	

	15.
	a)
	Define Brand Identity and enlighten whose job is this in the Organization?
	[5M]

	
	b)
	Whom will Brand Identity help? Is it the Consumers or the Company Brand Managers?  Please reason out.
	[5M]

	
	
	
	

	16.
	a)
	What is “brand Equity” and how is it measured?
	[5M]

	
	b)
	Describe the various sources of brand equity.
	[5M]

	
	
	
	

	17.
	a)
	What are the PLC strategies adopted by companies in the decline stage?
	[3M]

	
	b)
	What are the Benefits of Product prototyping
	[3M]

	
	c)
	Write short note on controlled test markets
	[4M]
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