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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Define IMC.

	[3M]

	2.
	Describe Deceptive Advertising.

	[3M]

	3.
	Explain media scheduling.

	[3M]

	4.
	What do you refer by the term 'Social Publicity'?
	[3M]

	5.
	State any Public Relation tools.

	[3M]

	6.
	What does the phrase “Couch Commerce” means?
	[2M]

	7.
	What are the various functions of an advertising agency?
	[2M]

	8.
	What is Ambush Marketing?
	[2M]

	9.
	What do you mean by the word ‘Reach’ in marketing communications?
	[2M]

	10.
	Write two important de-merits of social media in marketing.
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Do you agree with the criticism that the use of DAGMAR approach stifles creativity?
	[5M]

	
	b)
	The treatment of communication expenditure as an investment has an adverse impact on the profitability and ROI of a company. Justify your view point.
	[5M]

	
	
	
	

	12.
	a)
	Explain the five key features that undergird the philosophy and practice of integrated marketing communications.
	[5M]

	
	b)
	Compare and contrast the terms promotion and marketing communications, and list the primary tools of marketing communications.
	[5M]

	
	
	
	

	13.
	a)
	Discuss the techniques available to measure advertising effectiveness.
	[5M]

	
	b)
	What are the various functions of an advertising agency?
	[5M]

	
	
	
	

	14.
	a)
	Discuss the steps involved in designing a sales promotion campaign for organic food products.
	[5M]

	
	b)
	Clearly chart and explain the various types of sales promotion techniques used by the two wheeler industry in India. Mention atleast two examples.
	[5M]

	
	
	
	

	15.
	a)
	Discuss the role of public relations as an IMC tool. Give example of a company that has integrated public relations in its communications strategy.
	[5M]

	
	b)
	Discuss the importance of PR.
	[5M]

	
	
	
	

	16.
	a)
	Write short notes on types of television commercials.
	[5M]

	
	b)
	Discuss various advertising appeals.
	[5M]

	
	
	
	

	17.
	a)
	Clearly explain the promotional activities of online vendors like Flipkart.
	[5M]

	
	b)
	Critics argue that Internet in India as communications medium may not be able to yield the same results as that of T.V ads due to poor PC and Internet penetration. How far do you think the argument holds water?
	[5M]
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