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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain the marketing mix discussed in detail.
	L2
	CO1
	[7M]

	
	b)
	Mention different steps of the Marketing process.
	L3
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	How to identify the best market segments in marketing?
	L4
	CO2
	[7M]

	
	b)
	What are the requirements for effective segmentation?
	L2
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	List out the new product development stages.
	L5
	CO3
	[7M]

	
	b)
	Write advantages of brand extension.
	L1
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Discuss various methods of pricing.
	L4
	CO4
	[7M]

	
	b)
	How do you initiate and respond to price changes?
	L5
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	What are the most common channels for consumer products?
	L2
	CO5
	[7M]

	
	b)
	Elaborate important steps involved in marketing communication explain.
	L4
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Explain the process of search engine optimization work.
	L6
	CO6
	[7M]

	
	b)
	Discuss different elements of digital marketing.
	L3
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Elaborate on the concept of Marketing tasks. 
	L2
	CO1
	[5M]

	
	b)
	What is a positioning map explained with an example?
	L1
	CO2
	[5M]

	
	c)
	Mention different stages of PLC.
	L6
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Elaborate various factors competitor’s at price changes.
	L5
	CO4
	[5M]

	
	b)
	Describe the concept of the channel structure.
	L3
	CO5
	[5M]

	
	c)
	How to analyze e- kiosks work?
	L4
	CO6
	[4M]
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