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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Discuss different tasks of Marketing.
	L2
	CO1
	[7M]

	
	b)
	Write in detail about macro environment.
	L4
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	How do you segment the business markets? Explain in detail. 
	L2
	CO2
	[7M]

	
	b)
	Discuss how Product Positioning plays an important role in product promotion.
	L4
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Explain the different stages involved in product lifecycle.
	L2
	CO3
	[7M]

	
	b)
	What are the steps involved in New Product Development? Write in detail.
	L1
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Define Pricing? Explain Different Strategies of pricing.
	L2
	CO4
	[7M]

	
	b)
	How do you respond when your competitor’s offer lowers prices?
	L3
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Briefly explain about promotion mix elements.
	L2
	CO5
	[7M]

	
	b)
	“Despite many methods of selling, personal selling got its own image”. Discuss.
	L5
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	What are the major differences between traditional marketing and digital marketing?
	L2
	CO6
	[7M]

	
	b)
	Write a note on mobile advertising.
	L1
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Explain the elements of marketing mix with suitable examples.
	L2
	CO1
	[5M]

	
	b)
	How do you evaluate market segments? Discuss.
	L5
	CO2
	[5M]

	
	c)
	Explain elaborately on  Product mix decisions.
	L2
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	What are the objectives of pricing?
	L2
	CO4
	[5M]

	
	b)
	‘Advertisement and Sales Promotions are inevitable in marketing’ - evaluate with example.
	L5
	CO5
	[5M]

	
	c)
	Define Digital Marketing. What are its advantages and disadvantages?
	L2
	CO6
	[4M]
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