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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Define Advertising.










	[3M]

	2.
	What is DAGMAR? 










	[3M]

	3.
	When is radio preferred over T.V as a promotional media? Explain.
	[3M]

	4.
	Why is an advertisement post tested? Explain.
        





	[3M]

	5.
	Explain the term salesmanship. Does it apply to only marketing professionals?
	[3M]

	6.
	What is indirect marketing?








	[2M]

	7.
	What is an advertising campaign?







	[2M]

	8.
	What is Jingle? Give two examples of jingles.
	[2M]

	9.
	Why is Public relations important?







	[2M]

	10.
	Give two examples of advertisements with humor appeal.                                   
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Explain the term Integrated communication mix.
	[5M]

	
	b)
	A good product sells, Then why is advertising needed? Explain with an example. 
	[5M]

	
	
	
	

	12.
	a)
	What are the different methods of budgeting in advertising?
	[5M]

	
	b)
	How does newspaper differ from internet in terms of reach and frequency?
	[5M]

	
	
	
	

	13.
	a)
	If you were to design an advertisement for promoting a “No mobile day” in your college which appeal would you use? Explain.
	[5M]

	
	b)
	What type of advertisement message can you design for the following illustration?
(Hint: Use message content and format)
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	[5M]

	
	
	
	

	14.
	a)
	Give two examples of how corporate level strategies differ from ad agency strategies.
	[5M]

	
	b)
	Explain the functions of advertising agencies.  
	[5M]

	
	
	
	

	15.
	a)
	How does the promotion mix of products differ from services? Explain.
	[5M]

	
	b)
	Why is trade promotion important for technology related products? Explain.
	[5M]

	
	
	
	

	16.
	a)
	How does coca cola survive even after so much negative publicity? Give two reasons. 
	[5M]

	
	b)
	Why is Public relations important to GMR? Give two reasons. 
	[5M]

	
	
	
	

	17.
	a)
	Explain in detail about how do consumer trends (eg. Shift from buying things to buying experience or increasing emphasis to time) affect promotion? 
	[5M]

	
	b)
	Mention any two problems in measuring advertising effectiveness?
	[5M]
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