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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Discuss about product mix.
	[3M]

	2.
	What are the limitations of test marketing?
	[3M]

	3.
	Discuss about physical product development.
	[3M]

	4.
	What are the advantages of branding?
	[3M]

	5.
	What are the elements of brand positioning?
	[3M]

	6.
	What is global brand?
	[2M]

	7.
	What is Prototyping?
	[2M]

	8.
	Why product research is important?
	[2M]

	9.
	What are the sources of brand equity?
	[2M]

	10.
	What example can you state for strong Indian Brands?
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Explain the various strategies of product life cycle?
	[5M]

	
	b)
	Elaborate the different components of marketing plan.
	[5M]

	
	
	
	

	12.
	a)
	Explain the steps for building a great product management.
	[5M]

	
	b)
	Define product differentiation? Explain with its factors.
	[5M]

	
	
	
	

	13.
	a)
	What is the role of planning and strategies in product decision?
	[5M]

	
	b)
	Define market segmentation. What are the advantages of market segmentation? 
	[5M]

	
	
	
	

	14.
	a)
	What is the significance of branding to consumers and firms?
	[5M]

	
	b)
	How brand attributes are helpful for an organization?
	[5M]

	
	
	
	

	15.
	a)
	How to create core branding values?
	[5M]

	
	b)
	What are types of brand awareness?
	[5M]

	
	
	
	

	16.
	a)
	Define brand licensing? Explain it with suitable examples.
	[5M]

	
	b)
	Briefly explain about brand franchising.
	[5M]

	
	
	
	

	17.
	a)
	Discuss forecasting of product marketing strategies.
	[4M]

	
	b)
	Explain the reasons for product failure.
	[3M]

	
	c)
	What do you understand by customer based brand equity.
	[3M]
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