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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Who is a customer and who is a consumer?
	[3M]

	2.
	Define Attitude.
	[3M]

	3.
	Define reference groups.
	[3M]

	4.
	What is meant brand loyalty?
	[3M]

	5.
	What are the sources of information gathering for a buyer?
	[3M]

	6.
	What is consumerism?
	[2M]

	7.
	What is Consumer segmentation?
	[2M]

	8.
	What do you mean by Demographic character?
	[2M]

	9.
	What is diffusion of innovations?
	[2M]

	10.
	What is a consumer dispute?
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Define consumer behavior.  
	[3M]

	
	b)
	Explain the relation between the study of consumer behavior and Market management strategy.
	[7M]

	
	
	
	

	12.
	a)
	Define personality. 
	[3M]

	
	b)
	Explain in brief how personality effects the decision making of the consumer.
	[7M]

	
	
	
	

	13.
	a)
	What is a social class? 
	[3M]

	
	b)
	Explain with at least two examples how cross culture influence is changing the consumer buying pattern.
	[7M]

	
	
	
	

	14.
	a)
	Explain the evaluation process of post purchase behavior of a consumer. 
	[5M]

	
	b)
	Explain why post purchase behavior is important in marketing management.
	[5M]

	
	
	
	

	15.
	a)
	Explain in detail the EKB model of Consumer behavior.
	[5M]

	
	b)
	Evaluate the EKB model of Consumer behavior.
	[5M]

	
	
	
	

	16.
	a)
	What are the essential provisions of Consumer Protection Act 1986?
	[5M]

	
	b)
	What are the advantages and disadvantages of consumerism?
	[5M]

	
	
	
	

	17.
	a)
	Explain the process of consumer segmentation.
	[5M]

	
	b)
	Write short notes on central and state consumer protection councils. 
	[5M]
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