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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Explain the Societal Marketing Concept.
	[3M]

	2.
	Write short notes on “Positioning”.
	[3M]

	3.
	Draw the diagram of extended product life cycle.
	[3M]

	4.
	Explain “Psychological pricing”.
	[3M]

	5.
	What is “Zero Channel”?
	[3M]

	6.
	What is WOM?
	[2M]

	7.
	Write a short note on “green Marketing”.
	[2M]

	8.
	What is line pruning?
	[2M]

	9.
	Distinguish between Advertising and Publicity.
	[2M]

	10.
	Define Brand Personality.
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Define Marketing and enlighten the differences between sales and marketing.
	[5M]

	
	b)
	Explain the product marketing concept and how it is useful for marketers.

	[5M]

	
	
	
	

	12.
	a)
	What is market segmentation? What are the bases for effective segmentation?
	[5M]

	
	b)
	Define target marketing? Enlighten the target market for a Cruise line.


	[5M]

	
	
	
	

	13.
	a)
	Describe the PLC with suitable examples.






	[5M]

	
	b)
	How do marketers select a brand name for children’s products? Elucidate.
	[5M]

	
	
	
	

	14.
	a)
	Discuss the objectives of Pricing.
	[5M]

	
	b)
	Explain the statement “Many consumers use price as an indicator of quality”.
	[5M]

	
	
	
	

	15.
	a)
	What are the different types of direct marketing?





	[5M]

	
	b)
	Write a short note on Sales Promotion, Personal Selling and Public Relations.
	[5M]

	
	
	
	

	16.
	a)
	List out the various steps to conduct an effective digital marketing campaign.
	[5M]

	
	b)
	What is key word and how important it is in SEO?
	[5M]

	
	
	
	

	17.
	a)
	What are the challenges and opportunities in the Indian Marketing Environment?
	[4M]

	
	b)
	What is “Brand extension”, explain the length, width of brand extension?

	[3M]

	
	c)
	What is the role of a channel account manager? Explain.




	[3M]
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