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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 



Max.Marks:20


[image: image1.wmf]Answer all QUESTIONS.
	
	
	BCLL
	CO(s)
	Marks

	1
	Briefly explain the concept of product mix.
	L2
	CO1
	[2M]

	2
	What do you mean by prototyping?
	L1
	CO2
	[2M]

	3
	List out any two situations with the need of packaging decisions. 
	L2
	CO3
	[2M]

	4
	What are the benefits of branding?
	L1
	CO4
	[2M]

	5
	Write a short note on brand identity.
	L2
	CO5
	[2M]

	6
	Explain briefly brand licensing.
	L2
	CO6
	[2M]

	7
	What do you mean by product evaluation?
	L1
	CO1
	[2M]

	8
	Give an example to highlight the need of a company for branding its products. 
	L2
	CO4
	[2M]

	9
	Demonstrate the brand positioning concept with a best fitting example.
	L3
	CO5
	[2M]

	10
	What are the steps involved in new product development process?
	L1
	CO6
	[2M]








           Part – B


   
 Max.Marks:50

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Demonstrate various marketing strategies in the ‘introduction’ stage of product life cycle.
	L3
	CO1
	[5M]

	
	b)
	Explain the different components of the marketing plan.
	L2
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Explain the process of new product development.
	L2
	CO2
	[5M]

	
	b)
	How do demand forecasting via test marketing help product planning and development?
	L2
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Summarize the role of planning and strategies in product Decisions.
	L2
	CO3
	[5M]

	
	b)
	What is Product Research? Explain in detail.
	L2
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	“People have more faith in brands rather than products”. Critically analyse the statement with role and importance of branding.
	L4
	CO4
	[5M]

	
	b)
	Differentiate “Brands Vs Products” with suitable examples.
	L4
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	Discuss the following in context to brand personality:

i. Celebrity endorsements

ii. Managing global brands
	L2
	CO5
	[5M]

	
	b)
	Brand is built in the minds of people. Do you agree? Explain this in context to “Asian Paints”.
	L4
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	What do you understand by brand equity? Explain various methods of calculating brand equity.
	L4
	CO6
	[5M]

	
	b)
	Describe brand extension at length with proper illustrations.
	L2
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	Demonstrate the need of product classification for a company.
	L3
	CO1
	[4M]

	
	b)
	Briefly explain positioning strategies of a product in the market.
	L2
	CO2
	[3M]

	
	c)
	What are the benefits of market segmentation?
	L1
	CO3
	[3M]
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