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                    Max.Marks:70

 
Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6








Part - A 



Max.Marks:20


[image: image1.wmf]Answer all QUESTIONS.
	
	
	BCLL
	CO(s)
	Marks

	1
	Show the components of Digital marketing.
	L2
	CO1
	[2M]

	2
	What is Email marketing?
	L1
	CO2
	[2M]

	3
	Define Acquisition and give suitable example.
	L1
	CO3
	[2M]

	4
	Summarize  the objectives of Digital Marketing plan.
	L2
	CO4
	[2M]

	5
	Discuss about Cost Per Click.
	L6
	CO5
	[2M]

	6
	Examine the role of YouTube in social media.
	L4
	CO6
	[2M]

	7
	Outline the Digital Marketing Strategies.
	L2
	CO2
	[2M]

	8
	Decide the action Plan in Digital marketing.
	L5
	CO4
	[2M]

	9
	List out  the Payment methods on online advertising.
	L1 
	CO5
	[2M]

	10
	What are the Digital marketing platforms?

	L1
	CO1
	[2M]








           Part – B


   
 Max.Marks:50

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Distinguish between Traditional Marketing and Digital Marketing.
	L4
	CO1
	[5M]

	
	b)
	Compile the Pros and Cons of Digital Marketing.
	L6
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Discuss the issues involved in migrating from traditional to digital marketing.
	L6
	CO2
	[5M]

	
	b)
	Develop  Digital Marketing Channels with examples.
	L6
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	How different segments use Digital Media?
	L5
	CO3
	[5M]

	
	b)
	Assess the digital media for Customer Loyalty.
	L5
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Elaborate the opportunities and issues of  Digital Marketing Plans.
	L6
	CO4
	[5M]

	
	b)
	Determine the Elements of Digital Marketing Plan.
	L5
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	Define search engine marketing. Explain its importance.
	L3
	CO5
	[5M]

	
	b)
	Distinguish between online advertising and traditional advertising.
	L4
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	Elucidate the opportunities and issues of Social Media marketing.
	L5
	CO6
	[5M]

	
	b)
	Discuss in detail Measurement of Digital Media & its performance.
	L5
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	Compile Mobile Marketing Techniques.
	L5
	CO2
	[4M]

	
	b)
	List the importance of audience segmentation in the digital era.
	L5
	CO3
	[3M]

	
	c)
	Discuss the role of LinkedIn in Social Media  Networking.
	L6
	CO6
	[3M]
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