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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 



Max.Marks:20


[image: image1.wmf]Answer all QUESTIONS.
	
	
	BCLL
	CO(s)
	Marks

	1
	Define consumer behavior.
	L1
	CO1
	[2M]

	2
	Discuss about consumer perception.
	L2
	CO2
	[2M]

	3
	What is meant by cross – cultural influences?
	L2
	CO3
	[2M]

	4
	What is brand loyalty?
	L2
	CO4
	[2M]

	5
	Write the simple model of industrial buyer behavior.
	L2
	CO5
	[2M]

	6
	What is consumer protection Act 1986?
	L2
	CO6
	[2M]

	7
	Define personality.
	L1
	CO2
	[2M]

	8
	Explain the concept of high involvement decision making.
	L3
	CO4
	[2M]

	9
	What is meant by consumerism?
	L2
	CO6
	[2M]

	10
	What is a reference group?
	L1
	CO3
	[2M]








           Part – B


   
 Max.Marks:50

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Why do we study consumer behavior?
	L4
	CO1
	[5M]

	
	b)
	Explain the requirements for successful positioning strategy.
	L3
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Explain the role of Hierarchy of needs as an important factor for motivation.
	L2
	CO2
	[5M]

	
	b)
	Differentiate between consumer perception and attitude.
	L2
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	What is the influence of culture on consumer behavior?
	L2
	CO3
	[5M]

	
	b)
	What is social class? How social class influence on consumer behavior?
	L2
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	What are the steps involved in consumer decision making process?
	L3
	CO4
	[5M]

	
	b)
	Discuss about the diffusion of innovation.
	L3
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	Explain the various steps involved in the process of consumer decision making by EKB.
	L2
	CO5
	[5M]

	
	b)
	Explain Webster and Wind model of organizational buying behavior.
	L2
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	What are the obstacles of consumerism in India?
	L2
	CO6
	[5M]

	
	b)
	Discuss in detail the duties of various consumer dispute redressal agencies.
	L4
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	What are the critical factors in understanding consumers and market segments?
	L3
	CO1
	[4M]

	
	b)
	Enumerate Howard-Sheth model of consumer behavior.
	L5
	CO5
	[3M]

	
	c)
	Explain the basic functions of a family with regard to consumer behavior.
	L2
	CO3
	[3M]
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