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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 


Max.Marks: 6x2=12

[image: image1.wmf] Answer all QUESTIONS, EACH QUESTION CARRIES 2 MARKS.
	
	
	BCLL
	CO(s)
	Marks

	1
	What is marketing mix?
	L2
	CO1
	[2M]

	2
	Explain the relevance of positioning maps in marketing.
	L3
	CO2
	[2M]

	3
	Outline the desirable characteristics of a good brand name.
	L1
	CO3
	[2M]

	4
	What is a break even pricing?
	L2
	CO4
	[2M]

	5
	List out various functions of channel intermediaries.
	L1
	CO5
	[2M]

	6
	What is social media marketing?
	L2
	CO6
	[2M]








           Part – B


Max.Marks: 6x8=48
ANSWER ALL QUESTIONS. EACH QUESTION CARRIES 8 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	7.
	a)
	Explain the nature, scope, significance and challenges of marketing.
	L3
	CO1
	[8M]

	
	
	OR
	
	
	

	
	b)
	Explain various types of marketing environmental factors influencing market place.
	L4
	CO1
	[8M]

	
	
	
	
	
	

	8.
	a)
	What is STP model in marketing? Examine the various bases for segmenting consumer markets.
	L3
	CO2
	[8M]

	
	
	OR
	
	
	

	
	b)
	Discuss about various types of product positioning strategies citing relevant examples.
	L5
	CO2
	[8M]

	
	
	
	
	
	

	9.
	a)
	Explain various stages of product life cycle and relevant marketing strategies in each stage of PLC.
	L4
	CO3
	[8M]

	
	
	OR
	
	
	

	
	b)
	Discuss about various types of brand extension strategies.
	L2
	CO3
	[8M]

	
	
	
	
	
	

	10.
	a)
	Discuss the various types of pricing strategies adopted by marketers in today’s competitive market by citing real time examples.
	L3
	CO4
	[8M]

	
	
	OR
	
	
	

	
	b)
	Explain various steps in setting the price of a product.
	L4
	CO4
	[8M]

	
	
	
	
	
	

	11.
	a)
	Explain various types of channels for distributing consumer products.
	L3
	CO5
	[8M]

	
	
	OR
	
	
	

	
	b)
	Differentiate advertising and publicity. Write about their relative merits and demerits.
	L4
	CO5
	[8M]

	
	
	
	
	
	

	12.
	a)
	What is social media marketing? Explain the various types of social media platforms used by marketers in targeting youth segment.
	L3
	CO6
	[8M]

	
	
	OR
	
	
	

	
	b)
	What is search engine optimization in digital marketing? Explain its importance.
	L2
	CO6
	[8M]
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