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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 



Max.Marks:20


[image: image1.wmf]Answer all QUESTIONS.
	
	
	BCLL
	CO(s)
	Marks

	1
	What are the Concepts of Marketing Management?
	L2
	CO1
	[2M]

	2
	Define target Marketing.
	L1
	CO2
	[2M]

	3
	What are Specialty products?
	L2
	CO3
	[2M]

	4
	Define cost-plus Pricing.
	L1
	CO4
	[2M]

	5
	What is Marketing Communication?
	L2
	CO5
	[2M]

	6
	Define viral Marketing.
	L1
	CO6
	[2M]

	7
	What is Holistic Marketing?
	L2
	CO1
	[2M]

	8
	Define Packaging and labeling.
	L1
	CO3
	[2M]

	9
	What is marketing Channels?
	L2
	CO5
	[2M]

	10
	Define Marketing Myopia.
	L1
	CO1
	[2M]








           Part – B


   
 Max.Marks:50

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Explain the Marketing Environment factors for the Cosmetic Industry.
	L2
	CO1
	[5M]

	
	b)
	Write in detail the concepts of Marketing programme and Marketing strategy.
	L1
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Discuss the bases of consumer segmentation.
	L2
	CO2
	[5M]

	
	b)
	Differentiate Consumer Marketing and Industrial Marketing.
	L2
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Explain the stages of Product Life Cycle and strategies to adapt at every stage.
	L2
	CO3
	[5M]

	
	b)
	What is product positioning? Explain its strategies.
	L2
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Identify an example of each of the following: odd-even pricing, prestige pricing, price bundling, and captive pricing.
	L4
	CO4
	[5M]

	
	b)
	Explain the difference between a penetration and a skimming pricing strategy.
	L2
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	Define advertising and what are the objectives and essentials of advertising.
	L2
	CO5
	[5M]

	
	b)
	Define channel of distribution? Discuss the factors governing the channel choice.
	L2
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	Explain E-WOM frame work in Digital marketing strategy.
	L2
	CO6
	[5M]

	
	b)
	Write a note on YouTube advertising.
	L4
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	Design a Strategic Marketing Mix Components for an organized retail chain of outlets.
	L4
	CO1
	[4M]

	
	b)
	What is Marketing Environment? Explain the need for scanning the marketing environment.
	L2
	CO2
	[3M]

	
	c)
	'There is no substitute for personal selling'. Do you agree.
	L5
	CO5
	[3M]
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