[image: image1.jpg]Sreenidhi Institute of Science and Tm:hnnlngy

AUTONOMOUS






Sreenidhi Institute of Science and Technology

(An Autonomous Institution)
Code No: 7Z499




                 
           Date: 25-March-2022 (FN)
MBA II-Year II-Semester External Examination, March - 2022 (Supplementary)
DIGITAL MARKETING
Time:
3 Hours







                    Max.Marks:70

 
Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain various types of digital marketing platforms.
	L2
	CO1
	[7M]

	
	b)
	List out various components of digital marketing.
	L1
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Explain various types of digital marketing channels.
	L2
	CO2
	[7M]

	
	b)
	“Website marketing strategies are enabling corporate companies to win the markets”-Discuss.
	L4
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	What are various approaches of segmentation in digital marketing?
	L3
	CO3
	[7M]

	
	b)
	Discuss the importance of digital marketing in enhancing customer loyalty. 
	L4
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	What is a situation analysis in digital marketing plan?
	L2
	CO4
	[7M]

	
	b)
	Outline the various goals and objectives to be considered in drafting a digital marketing plan.
	L4
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Explain the importance and scope of Search Engine Marketing.
	L4
	CO5
	[7M]

	
	b)
	What is a Landing page? Explain its importance.
	L2
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Explain various advantages of social media marketing with relevant examples.
	L5
	CO6
	[7M]

	
	b)
	Discuss various metrics to analyze digital media performance.
	L3
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	List out various digital marketing strategies.
	L1
	CO1
	[5M]

	
	b)
	What is blog marketing?
	L2
	CO2
	[5M]

	
	c)
	Explain various means of reaching consumers through digital media.
	L3
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Outline various elements of a digital marketing plan.
	L4
	CO4
	[5M]

	
	b)
	Justify how keywords can be effectively used in web search.
	L5
	CO5
	[5M]

	
	c)
	Discuss the importance of YouTube In digital marketing.
	L3
	CO6
	[4M]
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