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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Analyze  seven (7) Ps of service marketing.
	L4
	CO1
	[7M]

	
	b)
	Discuss the growth of service industry in India. 
	L2
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Explain service quality. What is the perception of consumer towards service quality?
	L2
	CO2
	[7M]

	
	b)
	Generate GAP model of service quality for coffee day. 
	L6
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Describe the types of service innovation. 
	L1
	CO3
	[7M]

	
	b)
	Explain customer defined service standard types. 
	L2
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Describe how to branding service products? With one suitable example. 
	L3
	CO4
	[7M]

	
	b)
	Summarize pricing strategy for service products. 
	L5
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Explain Designing service delivery System. 
	L1
	CO5
	[7M]

	
	b)
	Discuss managing demand and capacity in service marketing. 
	L2
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Define key services marketing terminology in transportation industry
	L1
	CO6
	[7M]

	
	b)
	Compare global and Indian relevancy of service marketing in tourism sector. 
	L5
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Summarize distinctive characteristic of service marketing.
	L2
	CO1
	[5M]

	
	b)
	Analyze SERVQUAL in service quality.
	L4
	CO2
	[5M]

	
	c)
	List out the characteristics of customer defined service standard.
	L1
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	State the objectives of service pricing. 
	L1
	CO4
	[5M]

	
	b)
	Illustrate physical evidence is more important for effective delivery. 
	L4
	CO5
	[5M]

	
	c)
	Explain the Importance of service Marketing in the Hospitality Industry in the global scenario.
	L2
	CO6
	[4M]
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