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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain the role consumer behavior in a world of economic instability.
	L2
	CO1
	[7M]

	
	b)
	What are the various levels of market segmentation?
	L2
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Discuss about consumer Perception? What are the various components involved in perception?
	L2
	CO2
	[7M]

	
	b)
	What are the factors involved in determining personality?
	L2
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Discuss the consumer behavior applications of different social classes with regard to i) Clothing & Fashion products ii) Home Decoration.
	L2
	CO3
	[7M]

	
	b)
	Discuss about cross cultural consumer behavior.
	L3
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Explain the consumer decision making process.
	L2
	CO4
	[7M]

	
	b)
	What is brand loyalty? Why do people switch over to other brands?
	L3
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	What are the elements of Howard-sheth model?
	L4
	CO5
	[7M]

	
	b)
	Write the simple model of industrial buyer behavior.
	L2
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	What is consumerism? And roots of consumerism.
	L2
	CO6
	[7M]

	
	b)
	Discuss consumer protection councils and agencies.
	L2
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Discuss the growth of consumer research.
	L2
	CO1
	[5M]

	
	b)
	Define attitudes? What are the major characteristics of attitudes?
	L5
	CO2
	[5M]

	
	c)
	Explain the role of family as basic decision making unit.
	L2
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Briefly evaluate the post purchase behavior?
	L4
	CO4
	[5M]

	
	b)
	Explain Webster and wind model of organizational buying behavior?
	L2
	CO5
	[5M]

	
	c)
	What is consumer protection Act 1986?
	L2
	CO6
	[4M]


-- 00 -- 00 –
H.T No





Regulations:


A19











PAGE  
Page 1 of 1

