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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain briefly the Marketing philosophies.
	L1
	CO1
	[7M]

	
	b)
	What is meant by Marketing environment? Mention its types.
	L2
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	How to Evaluate Market Segmentation? Explain with suitable examples.
	L5
	CO2
	[7M]

	
	b)
	Discuss various position strategies in marketing?
	L3
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Describe the various new product development ideas.
	L5
	CO3
	[7M]

	
	b)
	What is product? Analyze various types of products with examples.
	L4
	CO3
	[7M]

	
	
	 
	
	
	

	4.
	a)
	What all should be considered for selecting a pricing method and the final price?
	L5
	CO4
	[7M]

	
	b)
	How should a company respond to competitors’ price changes? Explain.
	L3
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Analyze different marketing channels in detail.
	L4
	CO5
	[7M]

	
	b)
	Define personal selling. Also explain its types.
	L1
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Define pay and click model. Discuss its advantages.
	L2
	CO6
	[7M]

	
	b)
	Why is mobile advertising important in marketing? Explain.
	L5
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Write a short note on Holistic Marketing.
	L2
	CO1
	[5M]

	
	b)
	How do you identify attractive market segments?
	L4
	CO2
	[5M]

	
	c)
	What are the current trends of packaging and labeling in India?
	L6
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Analyze various components to decide the price of the product?
	L3
	CO4
	[5M]

	
	b)
	Write a short note on Industrial products.
	L6
	CO5
	[5M]

	
	c)
	What is Viral Marketing? Explain with examples.


	L2
	CO6
	[4M]
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