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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Explain the need and importance of digital marketing.
	L2
	CO1
	[7M]

	
	b)
	Analyze various types of digital marketing strategies with suitable examples.
	L3
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Discuss the importance of social media marketing.
	L2
	CO2
	[7M]

	
	b)
	What is search engine marketing? Examine SEM with relevant examples. 
	L3
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Justify how digital media can be effectively used to target different markets. 
	L5
	CO3
	[7M]

	
	b)
	Assess how digital media can be applied in retention and acquisition of customers. 
	L5
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Explain the need for a digital marketing plan. 
	L2
	CO4
	[7M]

	
	b)
	Outline the various steps in writing and implementing digital marketing plan.
	L4
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Discuss various payment methods of online advertising.
	L2
	CO5
	[7M]

	
	b)
	Explain types of display ad formats.
	L1
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Analyze the advantages of Facebook and Linkedin in social media marketing.
	L4
	CO6
	[7M]

	
	b)
	Explain micro blogging with Twitter.
	L3
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	List out various trends in digital marketing.
	L1
	CO1
	[5M]

	
	b)
	What is interactive marketing?
	L2
	CO2
	[5M]

	
	c)
	Describe different consumer purchasing characteristics in digital marketing.
	L2
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Discuss about situation analysis in digital marketing plan.
	L2
	CO4
	[5M]

	
	b)
	Explain the importance of HTML tags in SEO.
	L3
	CO5
	[5M]

	
	c)
	How to analyze the website performance in  digital media. 
	L4
	CO6
	[4M]


-- 00 -- 00 –

H.T No





Regulations:


A19











PAGE  
Page 1 of 1

