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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	Illustrate  product mix with a marketing strategy.
	L4
	CO1
	[7M]

	
	b)
	Explain product life cycle stages.
	L2
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Interpret whether positioning can be done by product differentiation.
	L5
	CO2
	[7M]

	
	b)
	Explain new product development process. 
	L2
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Detect product failure is because of  bad packaging decisions.
	L4
	CO3
	[7M]

	
	b)
	Examine the role of product research and development in marketing.
	L3
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	Illustrate the brand concept. 
	L4
	CO4
	[7M]

	
	b)
	Examine the benefits of branding. 
	L3
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	Explain brand recognition and brand recall.
	L2
	CO5
	[7M]

	
	b)
	Discuss  brand personality with suitable examples.
	L2
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	Examine brand audit as a performance measure.
	L3
	CO6
	[7M]

	
	b)
	Differentiate between brand licensing and brand franchising.
	L4
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	Discuss about product line.
	L2
	CO1
	[5M]

	
	b)
	Explain product positioning strategies.  
	L2
	CO2
	[5M]

	
	c)
	Discuss about market segmentation and target markets.
	L2
	CO3
	[4M]

	
	
	
	
	
	

	8.
	a)
	Examine the care to be taken while selecting brand names. 
	L3
	CO4
	[5M]

	
	b)
	Explain  about brand personality. 
	L2
	CO5
	[5M]

	
	c)
	Discuss the disadvantages of brand extension.
	L2
	CO6
	[4M]
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