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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6


	
	 
	
	BCLL
	CO(s)
	Marks

	1.
	a)
	“Marketers have become conscious towards environment and consumer safety”. Justify the statement using green marketing concept.
	L3
	CO1
	[7M]

	
	b)
	What is Marketing Myopia? How does it affect the company in a competitive environment? 
	L2
	CO1
	[7M]

	
	
	
	
	
	

	2.
	a)
	Describe different methods of market segmentation.
	L3
	CO2
	[7M]

	
	b)
	What is positioning? Define steps involved in perceptual mapping.
	L2
	CO2
	[7M]

	
	
	
	
	
	

	3.
	a)
	Describe product mix elements in detail.
	L3
	CO3
	[7M]

	
	b)
	What is brand equity? Explain the components of brand equity.
	L2
	CO3
	[7M]

	
	
	
	
	
	

	4.
	a)
	What factors a company considers to finalize the price for its products?
	L3
	CO4
	[7M]

	
	b)
	Explain different pricing methods practiced by the companies.
	L2
	CO4
	[7M]

	
	
	
	
	
	

	5.
	a)
	What is a channel? Explain channel structure using appropriate examples.
	L2
	CO5
	[7M]

	
	b)
	What is promotion mix? What are the factors affecting promotion mix strategy? 
	L2
	CO5
	[7M]

	
	
	
	
	
	

	6.
	a)
	What is digital marketing? What are the different used for promoting over online platform? 
	L4
	CO6
	[7M]

	
	b)
	“The new age marketing has replaced physical kiosks with e-kiosks”. Comment using examples.
	L5
	CO6
	[7M]

	
	
	
	
	
	

	7.
	a)
	What are the requirements for effective segmentation?
	L2
	CO1
	[7M]

	
	b)
	Define co-branding and multi-branding with examples.
	L1
	CO2
	[7M]

	
	
	
	
	
	

	8.
	a)
	Differentiate public relation from sales promotion.
	L3
	CO3
	[7M]

	
	b)
	Write about product life cycles.
	L1
	CO3
	[7M]
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