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Note : No additional answer sheets will be provided.

Answer ANY FIVE QUESTIONS.  ALL QUESTIONS CARRY EQUAL MARKS.
1.
"Distinguish between marketing of services and Physical goods".
2.
What is relationship marketing?  Discuss the significance of customer relationship marketing in the present era.

3.
Explain with suitable example service market segmentation.

4.
Explain the role of marketing communication especially with services marketing.

5.
Discuss the services marketing planning process with suitable example.

6.
What is service pricing?  What are the foundations of pricing objectives?

7.
Write short notes on


a.
Branding service products




b.
Marketing communication mix.


c.
Marketing strategy formulation



d.
The physical evidence of the service space.
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