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Note : No additional answer sheets will be provided.

Answer ANY FIVE QUESTIONS.  ALL QUESTIONS CARRY EQUAL MARKS.
1.
Define international marketing?  And explain the role of international trade in today's business environment?
2.
Discuss the multiplicity of International Social Environment?

3.
What do you mean by segmentation and elaborate the factors considered during segmentation process with reference to international trade?

4.
Write short notes on the following


a)
Domestic purchasing
b)
Direct investment

5.
Explain the following


a)
International product life - cycle
b)
International product positioning.

6.
Describe the strategies that are required to be adopted in selecting international marketing channels.  What factors influence the selection of channels?
7.
What are the international channels?  Discuss various factors influencing the choice of such channels.
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