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Note : No additional answer sheets will be provided.

Answer ANY FIVE QUESTIONS.  ALL QUESTIONS CARRY EQUAL MARKS.
1.
a. 
Bring out the difference in Advertisement appeal between end consumer


directed and industrial consumer directed advertisement. 

[ 6 ]

b. 
What is institutional Advertisement? 




[ 6 ]

2.
What are the roles and functions of Advertising Agency? What is the typical 

organization structure of an agency? 

3. 
Bring out the various characteristics of ad Media. 

4. 
Explain the process of post test of print ad. 

5. 
Explain the various types of Sales Promotions directed at the trade and the 

purposes achieved by each of them. 

6. 
What is publicity? How would you respond to adverse publicity? 

7.
a. 
What is USP and what is its role in product positioning?

[ 6 ] 

b. 
What is Media Scheduling? 





[ 6 ]
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