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Note : No additional answer sheets will be provided.

Part-A (Objective Type)

Max.Marks:10

Answer all QUESTIONS.
1. Define Exports.

2. Give at least two reasons to enter international marketing.

3. Expand “NTB”.

4. Define ‘Balance of Payments’.

5. Write names of two ‘Third World countries’.

6. What is contract manufacturing?

7. Give two examples for international products.

8. What protectionism?

9. Define  ‘Channel Control’.

10. What is ‘Import licence’?

Part – B

Max. Marks: 50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
1     a. Differences between domestic marketing and international marketing.

      b. Discuss the characteristic features of international marketing.

2    a. Illustrate how economic environment affects international marketing.

      b.Identify and explain the role of micro environment factors in international   
            environment. 

3    a. Define Regional market and explain how it can be identified.
      b. Identify and explain the bases for segmenting international market.

4    a. Discuss the factors to be considered for entering international markets.

      b. Elaborate on foreign manufacturing strategies without direct investment.

5    a. How is International Product Life Cycle different from domestic product life cycle? 

          Explain.

      b. Discuss the steps involved in international product positioning.

6    a. Write about distribution channels in international marketing.

      b. What are the factors influencing  choice of distribution channels in international 

          marketing?
7    a. Examine the need for international marketing.

      b. What is Political Risk? Discuss.
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