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Part-A (Objective Type)

Max.Marks:10

Answer all QUESTIONS.
1. What is Relationship Marketing?

2. Briefly explain I M C (Integrated Marketing Communication).

3. What do you mean by “Competitive Advantage”?

4. How is ‘Behaviouristic Segmentation’ done?

5. What is ‘Trade Advertising’?

6. What is Promotional Pull Strategy?

7. What is the full form of ‘DAGMAR’?

8. Define Reach in advertising.

9. What is the meaning of Cross Media Advertising?

10. Define ‘Direct Marketing’.

Part – B

Max. Marks: 50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
1. (a) As a form of discourse “advertising is concerned about an universal relationship

    between people, objects, goods services or commodities”.  Elaborate.

    (b) Can you relate and assess the advertising expenses to the development of a

    business?  If so how?
2. (a) which are the different types of advertisement budgets?  How do you determine

    the optimal expenditure for advertisement?

    (b) How do you determine the specific media for advertising?  Elucidate. 
3. (a) which are the characteristics of a good advertisement?  Discuss in detail.

    (b) which are the different stages in designing and finalizing advertising?
4. (a) what is ‘Visual Layout’ in advertising?  Which are the different forms of Layout?

    (b) Take the best advertisement that you have seen and discuss about the edge in

    comparison with the other advertisements.
5. (a) which are the different types of Sales Promotions in FMCG? Explain with

    examples.

    (b) Which is the best media for sales promotion for a “Natural Fruit drink”?

    Substantiate your stand. 
6. (a) What is the Power of Publicity?  How will you control and disseminate Publicity?

    (b) What is the importance of Public Relations?  What is the process involved in it?
7. (a) Which are the different forms of training, motivating channel partners? 

    (b) Which are the principles of channels management? 
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