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Note : No additional answer sheets will be provided.

Answer ANY FIVE QUESTIONS.  ALL QUESTIONS CARRY EQUAL MARKS.
1. Explain the importance of marketing plans for services.

2. Discuss the role of intermediaries in service promotion with a suitable example.

3. “Is there any difference between product pricing and services pricing”. Explain.

4. 
a. Discuss the positioning of a service in the market.

    
b. What is new service development?

5.  
What is the concept of customer retention? Explain the customer loyalty programs organized by hotels.

6.  
a. Explain the classification of services.

       
b. What are the factors important in services marketing?

7. 
Explain


a. Relationship Marketing


b. Inseparability of services


c. Marketing communication mix


d. Situation review marketing strategy formulation.
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