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Note : No additional answer sheets will be provided.

Answer ANY FIVE QUESTIONS.  ALL QUESTIONS CARRY EQUAL MARKS.
1. 
Critically examine the role of advertisement in marketing in a developing economy.

2. 
What are the various methods of budgeting for advertisement? Explain each of them.

3. 
What are the advantages and disadvantages of Internet as a media for advertising?

4. 
a. 
What are the elements of ad copy for  print media?


[ 6 ]



b. 
What are the reasons for some companies not choosing to measure the 
effectiveness of their promotional programs?



[ 6 ]

5. 

a. 
What are the objectives of consumer oriented sales promotion?
[ 6 ]



b. 
What is POP display?






[ 6 ]

6. 

a. 
What is corporate advertising and what are its objectives?

[ 6 ]



b. 
What is advocacy advertising?





[ 6 ]

7.

Define Public Relation. Explain the process of Public Relation.
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