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     Max. Marks : 60

 

Note : No additional answer sheets will be provided.

------------------------------------------------------------------------------------------------------------------------------
Part – A (Objective Type)

Max. Marks:10

Answer all the QUESTIONS
1. 
Sales per square feet.

2. 
EDLP.
3. 
What is a Hypermarket?

4. 
Freestanding sites.
5. 
What is diversification?

6. 
What is situational analysis?

7. 
Which are the different types of Merchandises?

8. 
What is ‘Mark-Up’ Pricing?

9. 
Stock Keeping Unit (SKU).
10. 
Mention the tasks to be performed at the store level.

Part – B (Subjective Type)

Max. Marks : 50

Answer any Five. All questions carry equal marks.
1. 
‘There is lot of potential in India for Retailing’.  How this has to be managed in Indian 
conditions?  

2.  
Compare and contrast the strategies for promoting the Merchandise in retail shops in 
Indian context.

3. 
Explain the location strategies in retail stores.  Give example

4. 
What is C R M?  Explain the techniques to be adopted to increase the sales in retail 
stores.
5. 
Why understanding Consumer Buying Behavior is important to the retailer?  What are 
the functions performed by a  Retailer?

6.
Explain the importance of store design.  What are the different types of store lay - outs.
7. 
Explain the strategic Retail Planning Process in detail.
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