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     Max. Marks : 60

 

Note : No additional answer sheets will be provided.

------------------------------------------------------------------------------------------------------------------------------
Part – A (Objective Type)

Max. Marks:10

Answer all the QUESTIONS

1.
Who is a consumer?
2.
Consumer perception.

3.
Cultural environment.

4.
Decision process.

5.
Buyer Behaviour.

6.
Consumer safety.

7.
Consumer Dispute.

8.
Consumer redressel commission.
9.
Post purchase process.

10.
Reference groups.
Part – B (Subjective Type)

Max. Marks : 50

Answer any Five. All questions carry equal marks.
1. Discuss evolution of consumer behavior? Explain how it is useful in consumer analysis and business strategy?

2. Explain how communication decision process influences consumer behavior?

3. Explain briefly, how socio cultural, personal, family and reference groups influence consumer behavior in purchasing decisions?

4. Explain various psychological variables of consumer behavior?

5. “Consumer decision making process influence brand loyalty” – comment?

6. Explain features of various buyers behavior model?

7. What is the need of Consumer protection Act, 1986? Explain its objectives?
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