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ANSWER ANY FIVE QUESTIONS
1.
Define Customer Relationship Management?  Explain its benefits and components?

2.
Explain vendors of CRM?  Discuss CRM practices in small enterprises?

3.
Explain common errors in implementing CRM? Discuss how to control presales and 
post sales activities? 

4.
"Customer Segmentation is the subdivision of a market into discrete customer groups 
that share similar characteristics"-comment? 
5.
Explain various effective strategies used to enhance customer loyalty?

6.
How do you enhance value of the product, discuss briefly.
7.
Explain various types of distribution channel? Explain the role of pricing and distribution 
in CRM? 
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