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Part-A (Objective Type)

Max.Marks:10

Answer all QUESTIONS.
1. What is consumerism?

2. What are the elements of Marketing Mix?

3. What are the objectives of marketing channel?

4. What are the functions of marketing?

5. Define term buying behavior.
6. What is online marketing?

7. Define market segmentation.
8. What are the stages of new product development?

9. Define tender pricing.
10. Define Selling.
Part – B

Max. Marks: 50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.

1. a) 
Discuss various marketing management concepts practices by any 
organizations.







[5+5]
       
b) 
Briefly outline the scenario of marketing in our Indian environment.
2. a) 
Elucidate various methods of sales forecasting.



[5+5]

b) 
Describe various components of marketing information system.
3. a) 
Explain requirements for effective segmentation.


[5+5]

b) 
What are the various levels of target marketing?

4. Choose any one category and Prepare a strategy for managing the product life cycle of any product belonging  

a) 
FMCG  
b) 
Automobile 
c) 
Ready to wear Men’s apparel

5. a) 
Explain steps involved in channel design process by a company.
[5+5]

b) 
Briefly explain channel conflicts and control.
6. Discuss factors influencing pricings decisions. Elucidate special pricing strategies followed by an organizations with their existing and new products.
7. a) 
Differentiate between test marketing and commercialization in the context 
of new products.







[5+5]

b) 
Write about two examples of new products launched recently in India.
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