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Answer ANY FIVE QUESTIONS.
1.
Compare and contrast the following




       [ 4+4+4 ]

a)
Needs Vs wants
b)
Exchange Vs transactions

c)
Production concept Vs product concept
2.
a)
What is marketing intelligence system?




[ 4 ]


b)
What is total market potential?





[ 4 ]


c)
What is "Composite of sales force opinions" method of sales forecasting?













[ 4 ]

3.
a)
What are the marketing strategies for maturity stage in PLC?

[ 6 ]


b)
What is undifferentiated marketing?  Can you give some examples.
[ 6 ]
4.
a)
Bring out clearly with suitable examples the differences among 
advertisement, publicity and public relations.



[ 6 ]


b)
What do you understand by product positioning?


[ 6 ]

5.
a)
What are the various objectives of pricing?



[ 6 ]


b)
Explain some of the cost based pricing methods.  What are their draw 
backs?








[ 6 ]

6.
a)
What are the channel elements you come across in marketing industrial 
products?








[ 6 ]


b)
What are the advantages and dis-advantages of organizing marketing 
department on the basis of products and brands.


[ 6 ]

7.
a)
What is "non-store retailing"? Give some examples.


[ 6 ]


b)
What do you understand by Direct marketing?



[ 6 ] 
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