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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Assume any missing data.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
1. What is Core marketing? 








(3M) 
2. Write a note on marketing research. 






(3M)

3. What is marketing strategy? 







(3M)

4. What is Promotion mix? 








(3M)

5. Define Digital marketing. 








(3M)

6. What is segmentation? 








(2M)

7. What is Product line? 








(2M)

8. What is marketing channels? 







(2M)

9. What is personal selling? 








(2M)

10. Define imitating price. 








(2M)








Part – B



Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
1. a. Describe the stages in the evolution of marketing concept. What is the stage in which the 
 

    mobile phones market in India? 







(6M)

b. Define Marketing research? Discuss its significance of MR.



 (4M)

2. a. Define Marketing Segmentation. Explain different benefits of segmentation. 
(5M)

   b. Discuss the target market selection process for beverages in India. 

(5M)
3. a. Discuss various stages of Product Life Cycle ( PLC ).




(5M)

b. What are the different stages in NDP? Explain with examples. 


(5M)
4. a. Explain the communication process. 






(5M)

b. Describe the various elements of the promotion mix, with examples.  

(5M)

5. a. What is the importance of pricing? What is meant by customer perceived pricing?(5M)

b. Explain the different methods of pricing. 





(5M)

6. a. what is Digital Marketing? Explain its type’s tactics of Digital Marketing? 

(5M)

b. Define rural marketing? Explain its features and problems? 



(5M)

7. a. Describe in detail the extended P’s of marketing mix. 




(5M)

b. Discuss the pricing techniques applicable to FMCG products being launched in a highly 
competitive market. 









(5M)
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