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Part-A (Objective Type)

Max.Marks:10

Answer all QUESTIONS.
1.
Primary data Vs secondary data.

2.
Write briefly about Mass Marketing.

3.
What is sales promotion ?
4.
Write about Demographic segmentation.

5.
Define Idea screening.

6.
What is odd pricing strategy.

7.
Write about vertical marketing system.

8.
List 4 stages of product life cycle.

9.
Write about direct marketing.

10.
Write about rural marketing.
Part – B

Max. Marks: 50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.

1.
a)
What are the aspects of Indian Marketing environment which make doing 
business in India an attractive proposition?



[ 6 ]


b)
What is the important of societal marketing concept.


[ 4 ]

2.
Describe about Marketing information system.


3.
a)
What is a Niche - Market?






[ 5 ]


b)
What do you understand by 'USP'?




[ 5 ]

4.
a)
Explain with examples the concept of product 'line - length' and product 
'mix-width'.








[ 5 ]


b)
What is a brand?  What are the advantages of branding to buyers and 
sellers?








[ 5 ]

5.
a)
Explain the terms 'Cash Discount' 'Quantity Discount' and 'Trade 
Discount'. 








[ 5 ]


b)
Compare and contrast the following two strategies of pricing :


Market skimming Vs Market penetration.




[ 5 ]

6.
What are the various functions performed by Market Channels?


7.
Write short notes on any two.





[5*2=10]


a)  
Marketing Decision System.  

b)  
Behavioral bases of segmentation of market.


c)  
Concept testing in new product development.



d)  
AIDA model of marketing communication.
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