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Note : No additional answer sheets will be provided.

Part-A (Objective Type)

Max.Marks:10

Answer all QUESTIONS.
1. What is strategic marketing concept?

2. What is brand positioning?

3. What is a brand?

4. What are the objectives of Pricing?

5. What is ‘Selling Concept”?

6. What is marketing myopia?

7. What is marketing environment?

8. What is promotion mix?

9. Define cost plus pricing.
10. Define positioning.
Part – B

Max. Marks: 50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
1. Differentiate between selling and marketing concepts with examples.  Discuss the relevance and importance of marketing in business organizations.
2. Discuss major concepts in demand measurement. Explain various methods and limitations of sales forecasting.
3. Elucidate prominent variables used to segment consumer markets with examples. What are the requirements for an effective segmentation?

4. Explain the required stages for Product life cycle in the present context in Marketing.

5. Explain steps involved in channel design process by a company. Discuss, how do you assure effective distribution process by taking necessary steps to mitigate channel conflicts and control?

6. Explain steps involved in pricing procedure. Discuss various pricing strategies followed by mobile phone companies Nokia and Samsung with their existing and new products in the recent days.
7. “Retailing has an important role to play in the economy”- comment.  Explain the current scenario of retailing in India.
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