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Note : No additional answer sheets will be provided.

Answer ANY FIVE QUESTIONS.
1. 
Marketing today relates more to marketing in a " Buyers Market" than marketing 
in a "Sellers Market". In the light of this statement, what are the various 
marketing elements you would consider as significant for the success of a 
consumer product. 

2. 
Describe briefly the significance of 


(a) Marketing Information Systems (MIS) and 


(b) Marketing Decision Support System (MDSS) 

3. 
Explain briefly the concept of Market Segmentation and Market Targeting. 
Also, 
discuss briefly the bases for market segmentation for the small car 
market in 
India. 

4. 
Discuss briefly the four stages for Product Life Cycle. 


For a product like mobile phone which is in the "Growth : stage in 
India, what 
marketing strategies would you recommend vis-a-vis 


(a) Product innovation 
(b) Servicing for customer problems 


(c) Higher penetration into rural markets. 

5. 
Explain with examples the various pricing strategies in vogue. 

6. 
Briefly describe the role of the various Marketing Channels in Marketing Strategy 
in the marketing of the following products 


(a) soap 
(b) microwave owen 

7. 
Explain the concept of Marketing Communication mix. Bring out the 
essential differences between advertising and sales promotion. 
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