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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 



Max.Marks:20


[image: image1.wmf]Answer all QUESTIONS.
	
	
	BCLL
	CO(s)
	Marks

	1
	Draw a figure and label the 5 levels of Product.
	L1
	CO1
	[2M]

	2
	What is “Go-Error” and “Drop Error”?
	L2
	CO2
	[2M]

	3
	Explain “Psychological pricing”.
	L2
	CO3
	[2M]

	4
	What is “Servicescape”?
	L1
	CO4
	[2M]

	5
	What is “Customer Involvement”?
	L1
	CO5
	[2M]

	6
	Expand the abbreviation and explain COPQ.
	L2
	CO6
	[2M]

	7
	What is “Line Pruning”?
	L1
	CO2
	[2M]

	8
	Define “Digital marketing”.
	L1
	CO3
	[2M]

	9
	Expand the abbreviation SERVQUAL and who gave this concept.
	L2
	CO6
	[2M]

	10
	What is “simulation”? When and in which stage do you use it?

	L2
	CO1
	[2M]








           Part – B


   
 Max.Marks:50

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Explain the different ways in which you can classify consumer goods, by quoting suitable examples.
	L2
	CO1
	[5M]

	
	b)
	How do marketers decide on the length of the Product/Brand line length? Elucidate with suitable example.
	L3
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Describe the various stages in the New Product Development process quoting suitable examples.
	L3
	CO2
	[5M]

	
	b)
	What is break even analysis? And how do marketers validate the success or  failure of a product/service?
	L2
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Define Pricing and describe the steps involved in arriving at a final price.
	L1
	CO3
	[5M]

	
	b)
	Take a product/service of your choice and elaborate on the various methods you would adopt to promote that product vis-à-vis listing its cost benefit analysis.
	L2
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Define “Service” and describe the essential characteristics of a service.
	L1
	CO4
	[5M]

	
	b)
	Elucidate on the 5 levels of service.
	L3
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	What are the attributes of a good service design?
	L2
	CO5
	[5M]

	
	b)
	How are services distributed? Explain.
	L2
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	What is service quality? Explain the 5 gaps of services.
	L2
	CO6
	[5M]

	
	b)
	Explain a few challenges faced by personalized services.
	L2
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	What is product fit?
	L1
	CO1
	[4M]

	
	b)
	What is a standard test market?
	L2
	CO2
	[3M]

	
	c)
	Write a short note on any 2 pricing methods.
	L2
	CO3
	[3M]

	
	
	
	
	
	

	18.
	a)
	Describe the servicescape of a fine dine restaurant.
	L3
	CO4
	[4M]

	
	b)
	Explain low involvement services.
	L2
	CO5
	[3M]

	
	c)
	Explain what are service metrics?


	L2
	CO6
	[3M]
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